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Principles The 0dyssey identity is a seal of approval. By following Odyssey’s branding guidelines. you reap the benefits of
our identity & contribute to it's strength. Our branding is a very valuable asset & consistency within it's usage is crucial amongst
our visuals & platforms. 0dyssey’s values shiould be evident wherever 0dyssey is encountered, whether online or print/marketing
materials. The strength of the Odyssey will grow as long as these guideliens are managed properly. Please do not alter our
branding in any way. Follow these guidleines to fit Odyssey branding in the correct environment intended.

Standard Speciﬁcati()n The primary use for the Odyssey logo is the 2-color version. When color, imagery or
printing prohibits this, it may be used in all grey or reversed out to white. An opacity level of 60%-80% can be utilized on images to
ensure clarity & concept. The logo can appear on color, illustration, or photographic backgrounds as long as the integrity of the
branding is not diminished.

Standard Usability

There are two primary uses of the Odyssey brand,

"stacked”and “straight”. The Odyssey flame will always 9 @

be the only elernent in color on a white background.
However, Odyssey utilizes multiple variations.
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To the right are additonal versions of the Odyssey
brand that demanstrate how our branding can be 9 ODYSSEY @ ODYSSEY
used/seen in secondary forms.

Wordmark Usage

The Odyssey logo consists of the flame icon & the standalone wordmark.

1. The primary logo/colors should always be used unless a color background or photograph is being utilized.
2. When used on a color background the Odyssey text inverts

3. When the logotype is to be used in one color, the Pantone 425¢ is to be utilized in full
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Icons § Proportions

To standardize the use of the icon, four sizes are provided for most uses.

- 16 pixels for favicon use (32x32 can also be utilized)

- Minimum of 50 pixels high for web banners & email headers

- Minimum of .850” high for printed materials

- Minimurn of 70 pixels high for web pages and social use (maximum of 200px]

O 16 pixels 9 50 pixels 850" 70 pixels

To standardize the use of color & the icon, 2 colars are provided. White can also be utilized if needed.
1. Pantone 7576C | C.9M.56 Y77 K.O| R.225 6.133 B.79 | #E1854F
2. Pantone 425C | C.OM.0Y.0K77|R.956.96 B.98 | #5F6062

e Pantone 423C @ Pantone 7576C
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Avoid Common Misusage

Do not take opacity down below 60% Do not alter colors Do not add effects

Do not use smaller than S0px Do not rotate Do not distart

Using the Odyssey Brand On Imagery

f the Odyssey logo is to be used on an image, the opacity level of the image needs to be from 60%-80%. When using the logo over
an image, the all white Odyssey logo (transparent flame/white disc), is the only option. (As seen below) This is specifically utilized
o ensure clarity & concept of the Odyssey brand. Note that the Odyssey mark can only live in the center of the image.
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Color Palette

Pantone 7576C Pantone 425C Web use anly

C.4 M.36 Y.78 K.0 C.64 M.56 Y.53 K.29 C.18 M.14 Y.14 K.0
R.236 G.141 B.76 R.88 6.88 B.90 R.207 6.207 B.207
#0804d #585854 #CfCfef

Typeface

SAVOY REGULAR (ODYSSEY wordmark)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
a abcdefghijklmnopgrstuvwxyz ODYSSEY
1234567890

Simplifica (marketing font]

ABCDEFGHIJKLMNOPORSTUVWXYZ
Aa abcdefghijkimnopgrstuvwxyz Hearpeome-
1234567890
S
Abril Fatface Regular (platform headlines) e
ABCDEFGHIJKLMNOPQRSTUVWXY?Z
a abedefghijklmnopqrstuvwxyz
1234567890
) 4 . I
Georgia (platform body copy) o
ABCDEFGHIJKLMNOPQRSTUVWXYZ See
a abcdefghijklmnopqrstuvwxyz
1234567890 g
Social Verticals
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Relationships Activism Friends & Family Health & Wellness
Icon dimension: 200px lcon dimension: 200px lcon dimension: 200px lcon dimension: 200px
C.19 M.89 Y.84K.8 .67 M.84Y.0 K.0 C.4 M.18 Y.84 K.0 C.76 M.44 Y.24 K.2
R.188 6.62 B.56 R.112 6.74 B.58 R.2456.204 B.71 R.716.124 B.158
#0D3e37 #/04a9e #[50C4] #4]7c9e
4 o N 4 o N 4 o N 4 o N
e CTDO e CTDO e CTDO e CTD

Odyssey Relationships Odyssey Activism Odyssey Friends & Odyssey Health &
o @0dysseyRelationships o ©OdysseyActivism Family 9 Wellness
@OdysseyFamily @OdysseyHealthWellness
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Branding dimensions on apparel:

+Icon usage: 3in. (max) centered

- - Full'brand usage: 6in. (max] centered

e - The all white icon is utilized on grey or darker tones
- The all grey icon is utilized on white or light tones

ODYSSEY Branding dimensions on Camelbaks:
+Icon usage: 1in. (max] centered
-Full brand usage: 2in. (max) centered

© 2017 Odyssey Media Group, Inc. All Rights Reserved
For further information with respect to Odyssey’s brand and copyrights, please submit your request to clay@theodysseyonline.com



